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Milestones are all around us. Some we have no 
control of at all and they just happen, others we 
can choose to recognize and there are also those 
we plan for. A baby’s first step or her/his first 
word are important milestones in the growth and 
development of a child. In business, achieving 
your set profits or achieving your set targets are an 
indication that a business venture is thriving and 
growing. 

Milestones are the events that occur on the 
way toward achieving the desired end results of 
business goals. They can be short- or long-term 
goals and can be easily achievable or challenging. 
A vision for the future is probably the biggest 
milestone you will set, but the art of achieving this 
is to plan for milestones on the journey that will 
keep you on track. Developing milestones for your 
business requires some time and effort, but it is an 
invaluable exercise.

It is however critical to take time to celebrate the 
accomplishments whether big or small within 
an organization. Having a culture that values 
and understands why and how to celebrate 
its successes, people will remain motivated, 
achievements will be valued more completely, 
and deeper relationships will be forged within 
the group. At Bidco, today we celebrate a major 
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• Editor  Maureen Wangari  • Asst. Editor  Phil D. Anthony  
• Edit Coordinators  Evans Odundo

• Lead Design David Musyoka
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Thanks for making our team 
make history - Tarun Shah
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Bidco Turns 30
Vimal Shah
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milestone. 30 years in the business, a state of the 
art manufacturing plant, over 40 brands to boost of 
and our presence in 17 countries.

Bill Gates once said that we set our sights too low 
when we create a vision for our future and yet we 
set our sights too high when we look at plans for 
the short term. These are words that should guide 
us to dream big for the future as the work smart 
and consistently to achieve our short term goals.

As we look into the future, our new brand identity 
of – Bidco Africa and willingness to continue to 
innovate in order to provide quality and value, 
Bidco has well surpassed what it sought to achieve 
in 1985. The stage is set for us, and vision remains 
the same.

Maureen & David

FOREWARD

Here is to the next

30!
CONTENTS



years ago are still our clients today and that is an 
envy to those operating in the same fast moving 
consumer goods industry. My thanks go out to all 
our clients, old and new. 

Looking ahead I see great experiences, more growth 
and excitement. Our entry into new products and 
markets is very exciting. We have been successful 
for the last 30 years and I have no doubt that we 
have a great crew that will take us to the next level in 
the years to come.

This year we celebrate 30 years since this 
journey started. So much has happened in 
the last 30 years. The most amazing thing is 
that after 30 years, Bidco is more innovative 
than we ever imagined forging 
ahead into new products and 
new markets. So while it is fun 
to look back, it is so exciting 
looking forward and this is what 
matters most.

Bidco has been an incredible 
collection of dedicated people 
working well and hard as a team. 
Our reputation for providing 
everyday quality products is hard 
earned and well deserved, as 
is our reputation as world class 
organization. We have an incredible and loyal team. 
My sincere thanks goes out to you all. I hope that 
working at Bidco has been and continues to be 
stimulating, challenging, exciting, a continuous 
learning and developmental experience. 

We also have a loyal client base without which our 
hard work would be meaningless. Our clients 30 

Looking ahead I see great 
experiences, more growth and 

excitement. Our entry into 
new products and markets is 

very exciting. 

TARUN SHAH
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THANKS FOR MAKING OUR TEAM MAKE HISTORY!

One of our new launched products being packed
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This year Bidco celebrates its 30th Anniversary. 
Since its beginning in 1985, Bidco’s common 
vision and objectives were, and remain: to 
be the first African-born and African-based 
transnational entity, enjoying loyalty from the 
greater Bidco family, the Bidco brand to touch 
all of us in a special way, every day and Bidco 
profits to benefit the society at large. Indeed, 
today Bidco provides quality products designed 
to address the needs of our customers, both 
domestically and internationally. 

The true mark of an organization like Bidco is its ability 
to consistently move forward, instituting necessary 
adjustments to the ever changing needs of its clients in 
particular, and the FMCG industry in general. The history 

of our organization is full of significant milestones. Below I have highlighted just a few of the more 
significant changes and improvements aimed at enhancing happy, healthy living products clients.

BACK IN 1985
BIDCO TURNS 30

The Bidco Oil Refineries plant was expanded 
to Thika with the manufacturing and 
marketing of a variety of products.

The company increased its capacity and 
acquired Elianto from Unga Group Ltd in 
1998. In the next few years Elianto grew by 
over 400% and became a household name 
across East Africa.

After the liberalization of the Kenyan 
Textile Industry, Bhimji Depar Shah shifted 
his company from a garment manufacturing 
company to a soap manufacturing company.

1991

1994-98

2001

1985

In 2001 Bidco expanded to Tanzania, one of 
Africa’s fastest growing markets, acquiring 
Shivji and Sons Ltd, a soap manufacturing 
plant in Dar es Salaam. 



2011
2011, was a big year for Bidco as we entered 
the beauty industry by launching “Pure and 
Natural” Woman, a beauty bar range. Bidco 
was also the Gold winner of the SAP Quality 
Award in Africa the same year, proving that 
we always maintain highest standards with 
all our products.
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Because we are part of the communities we serve, 
our company is shaped by our promise, design with 
communities in mind, and is founded in our values 
of putting people first, recognizing we are better 
together, doing what is right and being driven to 
achieve. These values reflect who we are and how 
we conduct our business.

The improvements realized over the last three 
decades must be attributed in great part to those 
who have served Bidco in one role or the other. As 
we celebrate our 30 years of progress, we should 
recommit ourselves to continuously improve the 
quality of our products and organization as a whole.

BIDCO TURNS 30          VIMAL SHAH

Later in 2002, we flexed our financial muscle 
by acquiring leading Brands from Unilever. 
We have maintained the superior quality of all 
these products to ensure they still live up to 
customers’ expectations.

2002

What we do has an impact 
on the world we live 

in. That’s an important 
responsibility and a great 

opportunity 
~~~ Vimal Shah

2010
In 2010, we implemented SAP-ERP, which 
made us increasingly agile. In the same year, 
we also launched Olive Gold Blend.

2012
In 2012: We commissioned the Cogen Power 
Plant and launched the “Pure and Natural” 
Soap Flakes. 

2013
2013: We launched even more high-quality 
products: Pure and Natural Active Man, Nuru 
Lemon Fresh Scouring Powder and Power 
Boy Pro Activ Liquid Detergent. 

2014: Bidco added into its basket of brands 
with the launch of Gaea – a family bath soap 
as well as Germonil a toilet cleaner.

2014
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BIDCO, RAISING THE 
BAR IN CORPORATE 

GOVERANCE

Bidco was recognized at the 
Industrial & Allied Corporate 
Governance Awards 2014, 
for its innovative products, 

management and its best-practice 
professionalism in corporate 
governance, transparency 

and disclosure. Mr. B D Shah, 
Chairman and Dipak Shah, 

Director, Bidco Group, along 
with the Financial Division of 

Bidco Group were present at the 
conference where 

Bidco was feted with the 
award on November 14, 2014.

BIDCO PLEDGES SUPPORT FOR THE THIKA 
EDUCATION TRUST FUND

Bidco Oil Refineries donated Kshs. 1.5 million to the Thika 
Education Fund, for the education of needy students in the 
constituency. The cheque was handed over to the founder 

& patron of the fund Hon. Alice Ng’anga at the Bidco 
offices. During the handover ceremony at Bidco HQ Thika, 

the CEO Vimal Shah emphasized on the importance of 
education as key to the nation’s development. ‘’Investing 
in our people, especially the youth is an insurance of our 

future,’’ he said. 
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BIDCO AT PEDAL CART

The race organized by Bidco and headed by the team 
Leader Mihir Shah took place at the Kasarani stadium on 
1st November 2014. The Bidco team had their custom 

built pedal kart and race across the stadium for 19 hours. 
The team managed to secure 8th position.

BIDCO HONORS IT’S LONG SERVING  
EMPLOYEES

Bidco honored its long service employees by 
thanking them for their loyalty and service. In 
his address, CEO Vimal Shah expressed the 

company’s unreserved gratitude, “Our employees 
are the company’s most important capital and the 
guarantors of its success. You have demonstrated 
your loyalty by giving many years of service are a 

source of great pride, as you have grown with us and 
helped our business grow. I would like to offer you 

my sincere thanks for your dedication.” 

The ceremony witnessed the long serving employees 
celebrating an early Christmas. The award categories 

included employees who have worked for 5, 10, 15 
& 20 years respectively. The ceremony saw all loyal 

employees celebrate an early Christmas as they 
were presented with certificates and also received a 

present from the company.



OFF THE CUFF

Q: Did you hear about that new broom? 

A: It’s sweeping the nation! 

Q: What do you call an elephant 

that doesn’t matter? 

A: An irrelephant. 

Q: What do lawyers wear to court? 

A: Lawsuits! 

Q: What do you call a fake noodle? 

A: An Impasta 

Q: What do you call an alligator in a vest? 

A: An Investigator

 Q: What happens if you eat yeast and 

shoe polish? 

A: Every morning you’ll rise and shine! 

Q: “What’s the difference between 

a guitar and a fish?” 

A: “You can’t tuna fish.” 

Q: What do you call a baby monkey? 

A: A Chimp off the old block. 

Q: Did you hear about the race between 

the lettuce and the tomato? 

A: The lettuce was a “head” and the 

tomato was trying to “ketchup”! 

Jokes Corner

How well do you know Bidco’s market leading, high quality products? Here’s a quiz for 
you. To find the  answers,  re-arrange the letters provided in the grids beneath.

1. Dear Bidco family, at the heart of every family there’s a mother. At the heart 
of every meal I am there. I am a pure white cooking fat bringing out the natural taste 
of your cooking and also contain the best of natural goodness. I am enriched with 
vitamin A (Good for preventing cancer, thyroid problems & night blindness) and vitamin 
D (Required for the proper regulation and absorption of the essential minerals in your 
body). I come with extra value and was awarded superbrands East Africa-2007. Which 
cooking fat am I?     

M O K

I B 

2. Mutua and Kamau are both mandazi sellers in the neighborhood. However, 
there is one problem. Mutua has many customers and sells more mandazis than Kamau 
despite Kamau’s mandazis being bigger in size. So, what’s the secret behind Mutua’s 
success?

Kamau: Tafadhali bwana Mutua, niambie ni siri gani unatumia ili kupata wateja wengi?            

Mutua: ( Laughs) He he he! Rafiki yangu Kamau, kwani wewe hutumia baking powder 
gani kukaanga      mandazi?         

Kamau: Mimi hutumia baking powder yoyote.

Mutua: Hiyo ndiyo shida. Ni vizuri ukizingatia quality na wala sio quantity. Kwa mandazi 
laini, nyororo na yenye utamu, tumia baking powder kutoka kampuni ya Bidco. Ukifanya 
hivyo utapata wateja wengi.

I am the most preffered baking powder and I may be used in making all kinds of cakes, 
pastries, puddings and mandazi. Who am I?

I N A Z A

A R M D I

3. Hi, am a new Pro-Activ liquid detergent with ultra-superior formulation and am 
excellent for hand wash and machine wash. Am also suitable for colored as well as white 
clothing, penetrating deep into the fabric giving you 2.5 times more power to remove 
the toughest of stains. I have antibacterial agents who work to kill all germs leaving your 
clothes free of bacteria and odour and with 24 hour encapsulated fragrance. I am your 
total laundry solution. Who am I? 

E W B

P Y O

O R  
Kindly share your experiences |

photos, stories and your story will be 
published. Send e-mail to: ccpr@bidco-oil.com

DREAMS AND IMAGINATIONS
Steven Juma – Quality Assurance EVS

Have you ever dreamt or imagined?
Dreams can be more powerful than real world situations. Hold fast to your dreams for if your 
dreams die, life is a broken winged bird that cannot fly. The future belongs to those who believe 
in the beauty of their dreams and dare to dream big.

Imagination can be much stronger than knowledge and can bring about dramatic shift in your 
life, do not entertain small imaginations for your life for such have no power to stir the soul.

Remember;
“The true sign of intelligence and success in your life is not the amount of knowledge you have 
but the depth of your imagination” – Albert Einstein.

HAPPY HEALTHY QUIZ
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